A well-thought title/headline that draws readers in, piques
interest, and selects the desired audience

Both author and publisher benefit from the article - and they
both help promote it. The work doesn't stop after the article
is published. The next phase (promotion) begins.

Screenshots, photographs, and illustrations (with
appropriate permissions) are used to enhance the article
and make it more appealing to the reader.

Subheadings (h2 or h3) and bold/italics in the body copy
are used to guide the reader and provide highlights of the
article. One should be able to grasp the main points by
reading only the title, subheads, and bold/italic text.

All of the in-body links go to the varied official sources
(news and stats sources, further reading links, etc).
The author's desired link ("self-serving" link) is included in
the body copy. It provides value to the reader - as do
other reference links in the article. Each link is relative to
the topic and enhances the reader's understanding of the
article. One would be hard-pressed to determine which of
the links is for the author's own purposes.

All of this is displayed in writing that is on-topic, concise,
and written by someone who can adhere to English
conventions for grammar, punctuation, and spelling.

The author always wraps up the article with a conclusion.
The reader is never left hanging and unfulfilled. The
introduction makes a promise to the reader. The conclusion
verifies that the promise was kept.

The publisher adds links to related content on the Blog.
That allows readers interested in the topic to find more
material without having to exit to another website.

This is a high-authority link showing the EXAMPLE of what the article is about

The bio/byline links to the author's own website and/or G+
profile (using rel=author markup). The copy there provides
additional information about the author. It is not a blatant
advertisement, nor is it the proper place for the author's
desired link.

